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CUSTOM MADE EAR-
PHONES
Company "Normal" offers a 
unique customization service 
by creating tailor-made 3D 
printed premium earphones 
from their factory/retail store 
in New York City. 

TAILOR MADE

3D printing will intensively cut 
R&D costs for retailers. Customers 
become a more integral part of the 
business as they play a bigger role 
in R&D, marketing and brand ad-
vocacy. Similar to crowdfunding, 
customers are part of the design 
and manufacturing process, and 
therefore are more likely to buy 
the final product. 

Finally, it isn’t just about how 3D 
printing will affect retail, but also 
how the technology has the ability 
to redirect and disrupt how busi-
ness works. What takes a year to 
develop could be done in a few 
weeks. The physical product will 
no longer be the end result and 
driver of profit margins. Customer 
experience will matter more than 
ever.

Recognising the fascination 
and real-world applications for 
3D printing technology and the 
high cost of owning a printer, 
brands such as UPS and Staples 
are offering customers in-store 
3D printing facilities. Supermar-
ket giant Tesco has been consid-
ering in-store 3D printing as 
well, to let kids design their own 
toys, allow adults to print spare 
parts for broken items and for 
other similar functions. 3D print-
er company Maker Bot has setup 
the internet platform thingiverse 
(www.thingiverse.com) for ev-
eryone to access or share 3D 
printing data and experience.

What happens when you can print out a toilet 
brush, picture frame, or trash can at home instead 

of having to run to a retail store? 
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MAKER BOT
Visit the maker bot store in New 

York and learn about printers, 
have your 3d printed copy done 

or learn all about robot food.
www.makerbot.com


